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SUMMARY 
In the anti-crisis policy and economic control system organization acquires a regulatory role in relation to economic processes at all levels of the 
economy. 
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1. Conception of the international cooperation and collaboration  

The term of cooperation among enterprises has been variously characterized as “collaboration”, “partnership”, “joint production”, “joint 
activity” and so on. As a consequence of this varied terminology, there is no consensus on a formal construct of “cooperation” [Deepen et al. 2008, p. 
75].  

The most simplified definition is that it is joint activity of entities in order to realize the individual or mutual aims. Cooperation is an effort 
by two or more organizations to achieve results that they cannot achieve by working in isolation [Morgan and Hunt 1994, p. 26; Huxman 1996, p. 6; 
Turner and others 2000, p. 16]. They emphasies the proactive aspect of cooperation versus being coerced to take interdependent action. Similarly, J. 
C. Anderson and J. Narus [1990, p. 45] treat cooperation as “similar or complementary coordinated actions taken by firms in  interdependent 
relationships to achieve mutual outcomes or singular outcomes with expected reciprocation over time”.  

Interorganizational cooperation reflects the abilities of two or more firms to collaborate and work together in a joint fashion toward their 
respective goals [Bengtsson and Kock 1999, s. 181]. Cooperation could be defined as an agreement between firms about the appropriate role and 
scope of the both firms and the coordination of works so that activities are integrated for maximum effectiveness and efficiency for both parties 
[Metcalf and Frear 1993, p. 63-85].  

 Thus, it may be indicated that it is „… joint action of few persons, enterprises or companies, regulated by the agreement and aiming at 
achieving the determined purpose” [Praktyczny Słownik Współczesnej Polszczyzny 1998, p. 16]. It is identified with the shared activity of economic 
subjects which realize tasks connected with the determined chain of value. It is emphasized that it is practice which consist in the collaboration of two 
or more enterprises within the same or different, but connected with oneself, production processes in order to fulfill the determined task [Wielka 
Encyklopedia PWN, p. 332]. It should be understand as joint action, collaboration, the form of the work organization, the supply, the suppliers, the 
production cooperation of enterprises [Janasz 2000, p. 164].  

According to Metcalf [Metcalf et al., 1992 p. 27] cooperation is a product of the exchange episodes that take place between buyer and 
seller. Cooperation refers to the extent that the work of buyer and seller is coordinate, e.g. by intentionally seeking common goals and willingness to 
engage in behaviour that maintains a mutually beneficial relationship.  

Cooperation is also identified with the analogous or complementary coordinating activity, performed by the organizations in business 
relations in order to achieve individual or agreeable purposes with simultaneous expectation of repaying in the determined period [Anderson, 
Hakansson and Johanson 1994, s. 58; Wiertz et. al. 2004, p. 428]. The presented definition emphasizes the reciprocity principle, i.e. expectation of the 
revenge of one side from the second side in return for the action carried out which they were profiting from and which the organization wouldn't 
obtain acting on its own.  

Cooperation is also considered as an opposite of competition and is described as coordinating activity [Balabanis 1998, p. 27]. The 
coordination is understood as the standard of the collaboration and joint action, in the result of which the activity of the organization is adapted for 
itself with the maximum effectiveness and efficiency.  

According to T. K. Das and B. S. Tenga [1998, p. 491-512] cooperation means that partners creating the cooperative arrangement are 
rather prone to carry out one another compatible undertakings than to act opportunistically. The term cooperation also suggests that partners are acting 
according to the truth and they are involved in the creation of the agreement. It obliges to keep the altruistic behaviour, mutual confidence and the 
pro-social activity. There is required an absolute and endless confidence which is treated as the basic element of the relation enabling the 
organizations to fully exploit their potential [Geyskens, Steenkamp and Kumar 1998, p. 224]. It becomes the preliminary condition of the created 
relations and determines the level, the scope and conditions of future action. It is emphasized that the high level confidence lets the enterprises to 
coordinate activity and a joint effort causes the realization of planned purposes, the outcome of which significantly exceeds the results which 
companies would achieve in the case of independent action. And so cooperation is an indication of willingness to compromise among companies, 
irrespective of the origin it comes from whether the confidence based on the relation (result of earlier interactions and mutual understanding) whether 
from the confidence based on the clean calculation (forced by the effective managing or realization of the strategic purposes) Dyer 1997, p. 535]. It 
should be also emphasized that the development of cooperation, entering higher levels of the interdependence are connected with non-coercive usage 
of the bargaining power of partner with the dominating position. Thus, confidence becomes the preliminary and necessary condition of every 
cooperation. 

Cooperation is also treated like an idiosyncrasy of the relation which is formed between acting together participants of the market, 
consisting of mutual understanding, coincident purposes and values and aspiring to the joint work in order to achieve identical results. The consensus 
of the field and the scope of activity refers to the agreement between the participants of the arrangement in relation to the manufactured products and 
service of markets. However, it also refers to the function everyone performs in the formed alliance. The increase in the level of the domain 
compatibility and the scope of the cooperation contributes to the increase in the level of collaboration and inversely the low compatibility weakens the 
cooperative connections [Sibley and Michie 1982, p. 25]. So that the cooperative arrangement applies effectively as the system, it has to work out the 
procedure in relation to the collaboration and the coordination. This procedure should contain four desiderata [Sibley and Michie 1982, p. 25]: 

 determining the appropriate position and responsibilities of all participants, 
 accepted norms, relations, principles and procedures serving for achieving their goals, 
 motives and incentives for individual participants carrying out the project, 
 locus the authority. 

Therefore, it is possible to define it as the cooperation of companies allowing them to obtain additional mutual benefits in the process of 
achieving different individual aims subordinated to achieve their superior goal for which the given agreement was appointed. Thus, it is … 
“arrangement of relationships and relations between subjects, among which one – as the producer of the manufactured product – use the help of 
different subjects. In this arrangement they are the cooperators contributing to the manufactured product their specialist input in the form of half-
products, semi-finished products, aggregates, componentry or other components, or specialist technological operations essential to its production …” 
[Encyklopedia biznesu 1995, p. 446]. It is emphasized that cooperation of enterprises results from a few premises [Kaczmarek 2000, p. 29]: 
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 signals from the market, 
 signals from other enterprises, 
 signals from the national and local governments,  
 strategy of functioning and development realized by the enterprises, 
 level of use of different law - organizational forms of enterprise cooperation. 

It is also underlined that in the context of the initial assumptions and decisions the managing of cooperative relations is very essential. The 
collaboration between partners is based on a mutual confidence and commitment which constitute the critical factors in formal and unofficial 
meetings and they enable to avoid post-contractual conflicts. And so the essential significance is given to the opened flow of information, the 
willingness to share the experience and abilities with the partner what in consequences contributes to the reduction in the IT asymmetry, contract 
monitoring costs and the possibility of opportunist action [Dyer 1997, p. 535]. It should be emphasized that already several dozen years ago, the 
purpose of creating the relation and connections resulted from the desire for the rational production and sale arrangement, and creating such 
conditions which basic task was increase in profitability of economical action. It concerned mainly the reduction of own costs of manufacturing 
products at simultaneous improvement of the products quality and keeping up the required dates [Smoliński 1982, p. 100].  

Finally it could be emphasized that according Prasad cooperation is kind of philosophy of the enterprise and consist of seven elements 
(called “7c”) [Prasad 1998, p. 143-144]:  

 Collaboration: this describes a process of value creation that a traditional structure of communication and teamwork cannot achieve. Instead 
of focusing on methods of communication (such as teams with definite roles and set of operating procedures), collaboration seeks out the 
unplanned and unpredictable events in product development. 

 Commitment: empowered teams define the tasks and prioritize areas to make breakthrough opportunities. Goals and objectives, duration, 
utility, complexity, expected results, and key success factors are outlined as much as possible. Management is fully committed to meeting the 
goals. 

 Communications: effective communication is the precursor to meaningful collaboration. Communication is a free and open exchange of 
information among the teams, whereas the collaboration is a commitment to create a shared understanding and work together.  

 Compromise: there is compromise and input from every discipline so that simultaneous development of the product, process, and associated 
tooling can be achieved. 

 Consensus: project team and management members may disagree on some issues, but teams’ support on the requirements and a commitment 
to project objectives from the very outset is essential. These common objectives are reinforced throughout the life of the project. 

 Continuous improvement: product or process design teams work toward the total elimination of waste. The concept focuses on enhancing 
productivity and profitability through continuous improvements of product quality and reduction in product development cycle-time. 

 Coordination: – coordination is the act of managing interdependencies between activities. Coordination involves actors performing 
interdependent activities that achieve goals, and its analysis includes goal decomposition, resource allocation, synchronization, group decision 
making, communication and the preparation of common objectives. Partnerships are formed among all disciplines involved in the project and 
communication links are formally established and utilized. Suppliers are involved in the early stages of the project. 

Tab. 1. Types of cooperation  
 

criterion  characteristic 
The kind and number of participants  
 

Between two subjects (diada) 
Between unites in the group 
Between unit and group 
Between groups 

Participants status  
 

Equal – partners represent the same social status  
Unequal – participants represent the different social status 

Layout of partners and kinds of the contact 
and communicating between them 
 

Indirect on a macro scale (e.g. shared solving of the problem by different subjects in different 
cities, countries which are contacting mainly indirectly)  
Direct in micro scale when subjects are contacting in the direct way in one place, and 
together perform tasks 

Kind of motivation inducing partners 
towards shared undertaking to joint action 
and its continuation  

Imposed when a few or more people are forced in some way by outside factors for shared 
action  
Voluntary which results from the unaffected decision, as for choice about purposes, tasks 
shared activity  

Formalizing level Formal – being aimed of determined problems in the frames of some institution or 
organization, running in conditions determined by this institution 
Unofficial – running in conditions e.g. agreed ad hoc by participants not determined any legal 
document  

Course of the process of cooperating in the 
time  

Contemporary, when people in the same time, parallely carry out the determined activities, 
aiming towards the achievement of the joint purpose  
Consequent (procedural) when different activities, tasks, aiming at the shared task 
fulfillment, are performed one by one  

Way of performing tasks by partners and 
their mutual interdependence  

Straight if each of the partners carries out the same activities in the same time  
Compound if every participant carries out different activities which are part of the 
accomplishment of the shared task 

Source: B. Bębenek, 2006, Wokół koncepcji współdziałania, w (red.) M. Górzyński, System wspierania gron przedsiębiorczości – publikacja 
podsumowująca, Instytut Gospodarki Wyższej Szkoły Informatyki i Zarządzania, Rzeszów, s. 40. 
 
2. The object and the aim of examinations 

Empirical examinations, concerning the influence of industrial cooperation on functioning of the enterprise, were conducted as part of the 
broader observation concerning the character, the conditions, the state and the limitations of the cooperative relations in industrial enterprises in years 
2008/2009. Choice of the subject for examinations was based on the method of the nonrandom, intentional selection of typical individuals. Thus 270 
subjects took part in the examination. Among them for further analyses there were categorised 226 enterprises representing, according to EKD, one of 
groups of the industrial processing. These enterprises running  business activity have to both use the cooperative supplies and actively seek the 
contractors to whom they can provide the produced products and service. 
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Tab. 2. Structure of the examined enterprises of the industrial processing according to EKD groups 
 

 
Industrial processing (15-37) 

No. of index 
(N = 226) 

 
share % 

EKD group  

The production of commodities, drinks, tobacco products 46 20,35 15,16 
he textile industry, the production of clothes, fur products, skins, products from 
skins 

20 8,84 17,18,19  

Production from wood, the wooden ware, the production of furniture, 31 13,71 20,36 
Production of stringy mass, paper and products of paper 8 3,53 21 
Production of chemical products, rubber products and of plastics and from 
remaining non-metallic products 

39 17,26 24,25,26  

Production of metals, metal finished articles, machines of both devices, machines 
and the electric equipment, medical, precise and optical instruments 

67 29,65 27,28,29, 
31,33 

Production of motor vehicles, trailers and semi trailers and the remaining car 
equipment. 

15 6,63 34,35 

 Source: own study on the basis of empirical research findings.  
 

In the examined trial of the production companies constituted 62.8% (142 subjects) and 37.2% (84 subjects) were determined as 
production-service. Production activity was represented by such businesses as: farm and food, machine, textile, clothing, cutting and processing of 
wood and production of furniture. In frames of the second area, of which providing production services was the main domain, the indicated services 
were production of parts and elements on the order of the cooperator according to his specification and requirements and the range of different ones 
like assembly, collection, painting, varnishing, demolitions, division, processing, rolling, milling and other. For production services there were also 
recognised the service of transport, storing and storage and keeping the movement, service and repairs. 
Tab. 3. Structure of the examined enterprises according to the size of the enterprise 
 

Total no. of trials N = 226 No. of employees 
No. of index Share% 

10 – 24 
25 – 49 
50 – 99 
100 – 249 
250 – 499 
500 – 1000 
more than 1000 

68 
26 
51 
45 
18 
9 
9 

30,0 
11,5 
22,6 
19,9 
8,0 
4,0 
4,0 

Source: own study on the basis of empirical research findings.  
 

Considering the criterion of the size, there were identified 94 small entities with the average employment of 10-49 persons which 
constitute the 41.6% of the attempt, 96 average subjects about the employment in the period of 50-249 persons, constituting the 42.5% of the attempt 
and 36 large subjects about the employment exceeding 250 persons, attempts constituting the 15.9%. 
Table 4. Enterprises according to the supported markets 
 

Total no. of trials N = 226 Characteristics of the market1 
No. of index Share% 

Local market 
Regional market 
National market 
International market 
Globar market 

47 
45 

145 
91 
11 

13,86 
13,27 
42,77 
26,85 
3,25 

1 enterprises could indicate more than one market  
Source: own study on the basis of empirical research findings.  

 
Considering the significance of the regions in which the analysed individuals are active, it should be underlined that in the moment of 

carrying out the research, the domestic market represented by 42.8% of the entire sample, was the market generating the biggest incomes. The 
international market constituted the 26.8% of the research sample i.e. 91 subjects. The fewest enterprises, as only less than the 3.3%, is acting on the 
global market. 
Table 5. The kind of the applied base strategy and directions of its change 

 
Total no. of trials N = 226 Kind of the applied base strategy1 

No. of index Share % 
price strategy (pricing leadership)  
quality strategy  
niche strategy  
mix up strategy  
strategy of the follower  
lack of clear strategy 
diversified strategy 

114 
153 
46 
18 
6 
9 

39 

50,44 
67,70 
20,35 
7,96 
2,65 
3,98 

17,26 
1 enterprises could indicate more than one strategy  
Source: own study on the basis of empirical research findings.  

 
Characterizing the examined group of enterprises the focus was placed to the kind of the applied base strategy assuming that it is 

fundamental in the process of cooperation. In the general sample there were dominating two strategies: quality strategy realized effectively by 153 
subjects constituting the 67.7% and the pricing leadership strategy realized by 114 subjects constituting the 50.4% of the sample. Among other kinds 
of enterprises it is worthwhile to focus on the niche strategy which is understood as the service of the closely determined, selected and exactly 
specified market segment. Servicing of such market, especially on the market of industrial goods, is connected with close, long-lasting and based on 
the mutual confidence relations. This kind of the strategy is crystallised in 46 cases which constitute the 20.4% of index. 
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3. Influence of cooperation on activity of enterprise in the light of empirical examinations 
Conducting examinations concerning the influence of collaboration and cooperating on the chosen areas of the enterprise activities, the 

respondents were asked for determining the poignancy in five degree Likert scale. It was agreed that 1 means the lack of income, 2 – slight influence, 
3 – average influence, 4 – essential influence and 5 – very essential  influence. Determining direction of the influence strength of cooperation on 
individual variables a balanced arithmetic mean was calculated and determined in this work as the rate of influence S. Analysis of results indicated 
that collaboration and cooperating in the essential way contribute to the improvement in functioning of the enterprise and they concern many levels 
and areas which were differently granted depending on the size of the enterprise, the domain of activity as well as the business. Generally the rate of 
the influence for the entire research sample ranged from 2.43 to 4. 

According to respondents' the cooperation, in the very essential way, contributes to the increase in size of incomes of the enterprises which 
establish appropriate relations and affairs with different actors of the market. The greatest weight was assigned to this variable S = 4.0. Peculiarly the 
essential influence of the cooperation on the increase in size of incomes takes place in the medium-size enterprises. The obtained assessment is in 
accordance with the adopted assumptions, according to which the cooperation contributes to the increase in scale of activities. 

Two next factors are connected with an above variable: the increase in the size of profit of the enterprise and the improvement in the 
profitability of the sale. Respondents appraise the influence of cooperation on the increase in profit size. It ranks in the entire research sample on the 
level S=3.92. 
 
Table 6. Assessment of the influence of the cooperation on chosen areas of activity of enterprise 

Influence of cooperation on: OW ZN OS 
Increase in the size of incomes  96,02 4,00 1,07 
Increase in the size of the profit of the enterprise  95,13 3,92 1,09 
Improvement in the profitability of the sale  96,02 3,82 1,04 
Improvement in ordering the quality in the enterprise  92,48 2,95 1,15 
Improvement in products offered to the quality  94,25 3,69 1,01 
Improvement in the competitive position  94,69 3,59 1,07 
Rise in the amount of produced products  92,92 3,40 1,25 
Quality of the service of contractors  93,36 3,46 1,19 
Improvement in the quality of the provided work  93,91 3,20 1,18 
Height of exploiting production capacities  91,59 3,40 1,31 
Improvement in the image of the enterprise  94,69 3,40 1,18 
Improvement in production processes  91,59 3,24 1,22 
strategic managing in the scope of planning the production  92,04 3,22 1,30 
System of administering funds  93,36 2,97 1,23 
System of managing marketing and the sale  92,92 3,06 1,23 
Increase in the bargaining strength towards recipients  93,36 3,22 1,16 
Increase in the bargaining strength towards suppliers  93,81 3,18 1,13 
Optimization of using means of production  91,59 3,17 1,20 
Height of the assortment of produced products  91,59 3,15 1,26 
Investments in machines, devices and the infrastructure  91,59 3,08 1,20 
Investments in the network of the communication  92,92 2,53 1,20 
Improvement in the internal communication  93,36 2,45 1,16 
Improvement in the outside communication the  93,36 2,74 1,18 
Education and abilities of workers  93,81 3,00 1,27 
Improvement in conditions of the work (equipping offices, plumbings, canteens and 
the like)  

93,81 2,43 1,12 

Improvement in the organization of the work  93,36 2,98 1,12 
Care of the natural environment  92,48 2,69 1,30 
Improvement in the technical state of machines and devices  93,36 2,90 1,24 
Optimization of using industrial product 89,82 2,81 1,12 
OW – percentage of readings, ZN – meaning of the factor, OS – standard deviation 
Source: own study on the basis of empirical research findings. 
 

The effectiveness of the enterprise activities is also reflected through the influence of cooperation on the profitability of activities. 
Examined subjects show that thanks to the cooperation they reach the higher return from invested capital in comparison to the periods in which they 
didn't conduct activities on the base of the formalised agreements with different participants of the market. Such agreements guarantee the sale of the 
produced products or provided services on the certain level determined in the agreement what contributes to the reduction in costs and optimization of 
stores. The rate of the gravity for the entire sample amounts to the S equal 3.82 but the biggest influence of the cooperation on the improvement in 
profitability is in medium-size enterprises. 

In the presented ranking the influence of cooperation on the improvement in produced qualities and/or provided services, is also very 
important and it gained the score S=3,69. It should be underlined that within the networks of cooperating enterprises which relations are based on 
trusting and engagement, the problem of the quality is picking up a new meaning. Every participant of the agreement must put the great significance 
to the quality problems because it is a guarantor of the long-standing and stable cooperation. Not obeying procedures, any drifts from adopted norms 
or not respecting the conditions of a contract can contribute to the disintegration of the arrangement and place the enterprise in not very comfortable 
situation. 

 
On the next place in the presented balance sheet there is an improvement in the competitive position of the cooperating enterprises, which 

rate of the significance for the entire sample amounts to S=3.59. Analysing the obtained scores it should be underlined that both in literature as well as 
in the economic practice, collaboration and cooperation have important position in the process of a company competitiveness improvement. The 
special significance is put to the cooperation with enterprises with good image and reputation, consolidated renown and the stable economic situation. 
Such cooperation reduces the risk, stabilizes the activity as well as it ensures the security in the long perspective.  

 
From different variables which stay under the influence of the collaboration and cooperation it is worthwhile pointing at the increase in the  

exploiting of the production capacities (S=3.40) and improvement in the image of the enterprise (S=3.40). First of them is peculiarly essential in big-
size and production enterprises which thanks to exploiting the outside cooperators can optimize the usage of the possessed park of machines. These 
enterprises concentrate on these areas of the activities which constitute for them the crucial competence and which are devoted to all resources both 
material, financial and personal ones. Remaining functions, with lower priority or, in the scope of which enterprises don't specialize, are extracted and 
allocated to partners for their realization. They carry them out better, more cheap and more quickly. Taking into consideration the second variable, 
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according to respondents' the cooperation, in the greatest scope, allows to improve the PR of small enterprises and then the medium-size ones which 
can use the renown and the position of often bigger partners. Subject of the image is appreciated above all by enterprises providing production 
services. 

 
The essential problem for the majority of enterprises acting in Poland, is the correct and optimal usage of means of production. Misaimed 

investments, incorrect estimating of demand or mistakes of technical departments amount to unnecessary and increase in useless materials. However 
examinations indicate that the cooperation between enterprises contributes to the considerable reduction in unnecessary materials what results in the 
savings of costs, time and place. This problem is noticed above all in medium-size and big-size enterprises dealing with the production. 

Among other factors shaped under the influence of cooperation it is worthwhile to point at the abilities and the improvement in education 
of workers. Particularly big influence in this aspect cooperation has in the group of small-size enterprises acting with a use of Polish capital, providing 
diversified production services (3.16). The presented result shows that small businessmen appreciate the significance of knowledge in the process of 
cooperation and actively use all forms of workshops and trainings. 

 
Conclusions  

Presented results explicitly underline a positive effect of the collaboration and cooperation among enterprises on their correct functioning 
and possibility of achieving the benefits which could not be gained on their own. This influence may concern different areas of activity of the 
enterprise. It starts from the improvement in the profitability through the organization of the production and logistic action and finishing on internal 
conditions for running a business. Additionally through joint undertakings, combining resources and shared risk the cooperation contributes to the 
improvement in the competitive position and increase in company value of for both the owners and shareholders as well as workers, contractors and 
local communities. In spite of positive assumptions the cooperation not always will bring the anticipated effects. Essential problems are connected 
with a lack of coordination and synchronization of activities, and a lack of the resources compatibility, a contradiction of purposes, a cultural 
incongruity, a lack of trust and engagement. These negatives are results of bad management as the created relations should be properly managed. 
Managing should have permanent and dynamic character and concern the examined arrangement as a whole rather than the set of two or large 
amounts of subjects. The cooperation between enterprises usually has long-term character what means that concluded contracts must have an open 
character to some extent, enabling their correction following the coming changes. Changes can have different character starting from small 
alterations, and finishing with the revision of the entire agreement. Thus the preferred management mechanisms are based on the mutual sympathy, 
understanding and approval. 
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РЕЗЮМЕ 
Можно сказать, что компания сотрудничестве с другими компаниями является одной из основных отличительных компетенций для успеха 
в бизнесе и имеет очень большое влияние на их деятельность. Благодаря им фирмы могут оптимизировать использование ресурсов и 
производственных мощностей, улучшения качества, сокращения производственных циклов, а также повысить рентабельность. Таким 
образом, следует подчеркнуть, что сотрудничество и взаимодействие оказывает положительное влияние на многие функциональные 
области предприятия. Они улучшить свои конкурентные позиции и позволить создание адекватной стратегии позволит достижение целей, 
которые будет трудно достичь в вегетативной активности. Вот почему исследования, касающиеся сотрудничества и взаимодействия 
влияние на выбранных областях деятельности компании, является существенным. В статье представлены результаты эмпирического со 
ссылкой на этот вопрос. 
Ключевые слова: сотрудничество, взаимодействие, промышленные предприятия. 
РЕЗЮМЕ 
Можна сказати, що компанія в співробітництві з іншими компаніями є однією з основних відмінних компетенцій для успіху в бізнесі і має 
дуже великий вплив на їх діяльність. Завдяки їм фірми можуть оптимізувати використання ресурсів і виробничих потужностей, поліпшення 
якості, скорочення виробничих циклів, а також підвищити рентабельність. Таким чином, слід підкреслити, що співпраця та взаємодія 
робить позитивний вплив на багато функціональні області підприємства. Вони поліпшити свої конкурентні позиції і дозволити створення 
адекватної стратегії дозволить досягнення цілей, які буде важко досягти в вегетативної активності. Ось чому дослідження, що стосуються 
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співпраці та взаємодії вплив на обраних областях діяльності компанії, є істотним. У статті представлені результати емпіричного із 
посиланням на це питання. 
Ключові слова: співпраця, взаємодія, промислові підприємства. 
SUMMARY 
It is possible to say that company cooperation with other companies is a core distinctive competency for business success and has a very big influence 
on their activity. Thanks to them firms can optimize the resource usage and production capacity, improve the quality, shorten the production cycles as 
well as improve the profitability. Thus, it should be underlined that the cooperation and collaboration have a positive influence on many areas of the 
company’s functionality. They improve its competitive position and allow creation of the adequate strategy enabling achievement of targets which 
would be difficult to achieve in autonomic activity. That’s why the research concerning cooperation and collaboration impact on the chosen areas of 
company activity, is essential. The paper presents the empirical results with the reference to this issue. 
 Key words: cooperation, collaboration, industrial enterprise.  
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I. CHANGING DESTINATION OF FDI  

In the post-global crisis era, countries positioned to take greater advantage from foreign investment activity in 2010 are largely from emerging 
economies, with the ‘BRIC+T’ nations (Brazil, Russia, India, China, Turkey) performing "particularly well." Their three most prominent assets for 
foreign investors include an "attractive combination of market growth, improved availability of skills and competitive cost levels." For the first 
time on record, the four BRIC countries--together with the U.S. and its largest single consumer market--comprise the top five destination countries for 
foreign investment. 
It seems that this newer trend will continue in the future. Is this a good or bad news? 

II. FDI, GROWTH AND DEVELOPMENT 
In the past several decades since 1960, the inflow of foreign direct investment (FDI) and the growth of multinational enterprise (MNE) activities have 
increasingly been regarded as one of the defining characteristics of the world economy and an engine of economic growth in developing countries 
such as Turkey.  
In that regard, MNE-related externalities have been attracting increased interest from developing countries because of the perceived benefits in terms 
of the injection of capital, technology and knowledge, as well as the potential generation of economic growth in host countries. Key MNE 
externalities include the knowledge spillovers and linkages from multinationals (MNEs) to domestic firms in host countries. The nature of these 
MNE externalities may either arise from pure market transactions (e.g., through MNE vertical linkages) or else through knowledge spillovers which 
take non-market or nonmonetary form. 
The less developed a country is, the greater the need for such MNE externalities, as a means to alleviate resource and skill constraints normally 
associated with underdevelopment. Developing countries actively seek FDI to strengthen industrial competitiveness and enhance their growth 
prospects.  
As a result, developing country attitudes towards FDI have changed, with dramatic improvements in the FDI policy regimes. Governments in 
developing countries have not only reduced barriers to FDI but have also been offering special incentives to attract foreign firms and foster 
relationships between MNEs and local firms. 

III. HOME COUNTRY EXPECTATIONS / DETERMINANTS OF FDI  
Through FDI, foreign investors benefit from utilizing their firm-specific assets and resources efficiently, such as technology and managerial know-
how. Foreign companies are motivated by a whole range of factors.  
Here are the basic stylized facts about FDI 

1. Attractive combination of growth,  
2. Improved availability of skills and  
3. Competitive cost levels. 

Secondary factors 
4. Political stability, 
5. Economy’s degree of openness, accessibility,  
6. Ease of currency conversion, repatriation of profits,  
7. Infrastructure,  
8. Availability of natural resources, 
9. Level of education, quality of human capital, 
10. Macro economic factors: fiscal deficit, inflation, trade openness, etc. 
11. Socio-political stability and favorable business operating conditions. 

 
IV. HOST COUNTRY EXPECTATIONS 

As a catch-up mechanism, FDI’s role in narrowing the gap in production technology and marketing techniques between developing and developed 
countries. 

1. Access to capital to finance growth 
2. Acquiring advanced technology,  
3. Managerial expertise,  
4. Employment and productivity,  
5. Human resource development,  
6. Global marketing networks,  
7. Best-practice systems of corporate governance, 
8. Export diversification and gain of foreing currency, 

 
V. EMPIRICAL EVIDENCE ON THE POTENTIAL BENEFITS OF FDI 

WIN-WIN STRATEGY? It is a ‘Yes-but’ paradigm! Its quality and fairness is conditional upon…..Anyway, the bulk of pie goes to home country. 
YES.....Inventory of potential FDI contributions to a host economy 

1. Learning curve effect, 
2. Productivity spillovers, 
3. Exports catch up with the quality frontier, 
4. Higher unit values due to multinationals’ superior technology and marketing techniques.  
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